
Tube competition attracts  
tremendous interest:

DECISION AND AWARD 
CEREMONY AT INTER-
PACK IN DÜSSELDORF
The number of entries for this year’s Your Tube Award, 
the international aluminium tube design award, has ex-
ceeded the organisers’ wildest dreams. The competition 
had its premiere last year and etma, the European Tube 
Manufacturers Association which organises the event, 
was surprised at the high level of interest then. And it is 
delighted that there is a considerable increase in num-
ber of entries submitted this year. Over 200 proposals 
had been submitted by the closing deadline at the end 
of February 2014. Participants included students and 
young designers, young professionals, creative new-
comers as well as established design professionals from 
32 countries. The organisers are looking for innovative 
proposals and solutions for the aluminium tube as a 
packaging material that create imagina-
tive and novel combinations of 
material, design and 
functionality.

Continued on page 2

EUROPEAN TUBE  
INDUSTRY CONTINUES 
EXPANDING
The manufacturers of aluminium, plastic and laminate 
tubes belonging to the European Tube Manufacturers 
Association (etma) managed once more to achieve growth 
of one per cent even in the economically di�cult year of 
2013. The output of etma members in 2013 totalled almost 
10.5 billion tubes, thus con�rming the stable upward trend 
in place since 2010. Market growth is slightly higher than 
the growth rates for the European gross domestic product, 
European industrial production, and private consumption. 

Etma Secretary General Gregor Spengler was more than 
pleased with these results: “The long-term stable trend for 
tubes in a still di�cult economic climate is what makes us 
so con�dent. But new records are not really what we are af-
ter. We are more interested in positioning the tube industry 
as a reliable partner in the contested European packaging 
market. 

Continued on page 2
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International Aluminium  

Tube Design Award

ALUMINIUM  
TUBES IN  
UNIMAGINABLE 
QUALITY

Continued from page 1

Our member companies have given 
impressive proof in recent years that 
they can fully satisfy the demands of 
their customers for ever-shorter pro-
duction times and smaller batch sizes, 
for ever-more �exible delivery condi-
tions and tougher quality standards. 
They accomplish this by maintaining 
a strict customer orientation and 
constantly optimizing production pro-
cesses, by investing in research and 

development and being enormously 
creative and innovative. All these 
strengths make us expect the future 
to be positive overall.”

Market shares for individual 
categories of tubes have also been 
extremely stable. Aluminium tubes 
account for 40 per cent of the total 
European production output. They 
are followed by laminate tubes and 
plastic tubes with nearly equal market 
shares of about 30 per cent each. Most 

tubes are supplied to the cosmetic 
industry; more than 40 per cent of 
the total output goes to this sector. 
The dental-care and pharmaceutical 
markets come next, with a share of 
just over 20 per cent each. Food ac-
counts for nearly 10 per cent whereas 
products for the household and for 
industrial and technical applications 
make up the remaining share of about 
5 per cent.

Italian tube maker La Metallurgica is 
now o�ering aluminium tubes whose 
photo and printing quality exceeds 
anything that has ever been seen 
before: the tubes are digitally printed 
all round using an innovative technol-
ogy. This digital printing on a cylin-
drical object is of a quality that was 
previously only possible by printing 
on �at surfaces. This all creates a look 
that was previously unknown with 
aluminium tubes: absolutely photo-
realistic reproduction of the motifs 
with an unlimited range of colours 

in countless shades and nuances. It 
creates aluminium tubes that o�er 
signi�cantly better opportunities for 
di�erentiation at the point of sale and 
have a considerably more impressive 
product and brand presence. And 
what makes everything even more 
interesting: this exceptional print 
quality for aluminium tubes is also 
available for extremely small series 
that would barely be possible without 
the new technology. New opportuni-
ties therefore for pinpoint marketing 
strategies.

Continued from page 1

The winners will be chosen and presented with their priz-
es during this year’s interpack trade fair in Düsseldorf. 
A �ve-member international jury comprising specialists 
from the industry and designers has drawn up a shortlist 
of the best entries. These will be presented to visitors to 
the joint stand of GDA and etma (Stand A 37 in Hall 11), 
where visitors will also be able to cast their votes. The 
trade visitors’ vote will have the same weighting as that 
of the jury, namely 50 per cent, in the �nal decision. The 
o�cial announcement of the �nal result and the presen-
tation of the winners will be made by a senior representa-
tive of the trade fair organisers at the GDA/etma stand 
on 13 May 2014. He will also present prizes of 5000, 2000 
and 1000 euros, plus another 2000 euros for the best 
holistic concept. Further details, including the time of the 
award-winning ceremony, can be obtained from the joint 
stand of GDA and etma at the trade fair.
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EXCELLENT  
ARTWORK FOR  

EXCLUSIVE DESIGN

A new design concept centres on a 
kraft paper label e�ect and has been 
created for a product series from 
L’Occitane. The tube is �exo printed. 
The matt surface lacquer highlights 
the label. The metallic aluminium ef-
fect has been enhanced and appears 
not only on the sleeve, but through 
the label. 

Silver-coloured laminate tubes with a 
fascinating design have been created 
for the Panier des Sans hand cream 
range. The very upmarket, almost 
classical appearance of the tubes is 
created by the special nature of the 
illustration and its appropriate typo-
graphical implementation using �exo 
printing. The plates for the eight-col-
our process have to be laser engraved 
to achieve the level of detail needed 
for the small and precise artwork.

Albéa of France demonstrates the 
almost inexhaustible design poten-
tial of the tube with two truly excep-
tional series of laminate tubes. They 
result in perfect product di�erentia-
tion at the point of sale and a strong 
brand presence. 
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series of laminate tubes from Höll in 
Germany is captivating and creates 
a brilliant appearance at the point 
of sale in every sense of the word. 
The plastic barrier laminate (PBL) foil 
can be made to gleam with a metal-
lic sheen in gold, silver or any other 
colour. The unusual look is created by 
so-called reverse printing: the upper 
PE layer of the PBL foil is �rst printed 
on the back and this printed mate-
rial is then laminated onto the tube 
laminate as a monolayer.

Together with screen printing, 
digital �exo printing produces excel-
lent photo-realistic motifs in up to 
14 colours. When designing laminate 
tubes, the customary weld seam no 
longer plays a role when true 360°-all-
round printing is used. The result is 
a tube with the perfect look. And it 
is permanent because high spring-
back forces return the tubes to their 
original shape after use and prevent 
annoying wrinkling.

Besides their excellent visual ap-
pearance, the new tubes from Höll 
o�er additional bene�ts. The process 
invariably saves material while the 
e�cacy of the production process is 
further enhanced: the thin reverse-
printed layer is only laminated onto 
the tube shortly before �lling. Deliv-
ery times are shorter, and stocks can 
be reduced. 
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TUBE DESIGN AT THE POINT OF SALE

METALLIC  
LUSTRE  

FOR  
LAMINATE  

TUBES

Unilever has chosen a laminate tube from Essel Deutschland for its UK premium 
brand TRESemmé. It uses Egnite high-gloss laminate developed by Essel. The 
laminate’s metallised �lms produce a lustre that is normally only attainable by 
embossing. One can forego embossing completely by using an appropriate 
printed image design. The premium appeal of the tubes is solely achieved by 
means of a clever combination of screen and �exo printing, the intelligent use of 
translucent paints that o�er complete covering, and an elegant classical design.

With its Protect Yourself range Aus-
trian tube maker Pirlo demonstrates 
the ability of the tube to act as a com-
munication tool at the  point of sale. 
The laminate tube contains suncream 
but the design of the tube empha-
sises not so much the tube’s contents 
but certain sports and the respective 
target group’s potential to identify 
with the product. A total of seven dif-
ferent motifs address the individual’s 
expectations from a suncream. The 
approach adopted aims to create an 
impulse to buy using aspects that 
are not only convincing because of 
their idea but also because of their 
design. The latest digital technology, 
which is also used for printing photo 
books, allows motifs to be reproduced 
photo-realistically. It is also possible to 
use hot foil embossing and silkscreen 
printing in combination with digital 
printing. This means smaller editions 
and series can now be produced.
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THREE  
HYGIENIC  
BENEFITS

CREATIVITY  
AND PRINTING  
TECHNOLOGY 
OF THE HIGHEST 
STANDARD

Tubex from Germany enriches the large and exciting 
range of eye-catching tubes, that are increasingly estab-
lishing themselves in the packaging market, with two ex-
traordinarily interesting designs. The Aveo plastic tube 
strikingly demonstrates what is possible with innovative 
hybrid printing.

Tusa of Switzerland has launched no 
less than three striking innovations 
and developments that could be of 
particular interest for pharmaceuti-
cal products where product safety 
and reliability and improved hygien-
ic application are concerned.

It is o�ering a tube concept based 
on new multi-layer laminate struc-
tures under the name Pharma�ex. 
Add itional bene�ts are an improved 
barrier to oxygen and VOCs, better 
�exibility during production and 
improved print quality using di�erent 
processes and printing technologies.

Plastic tubes in which all of the 
components, such as body, shoulder 
and cap, contain nanoparticles of sil-
ver have hitherto been supplied under 
the designation Z47Ag. Absolutely 
harmless for human beings, they 
eliminate over 90 per cent of all com-
mon bacteria in less than an hour and 
thus improve the standard of hygiene. 
This process is now available for other 
types of tube. The tube shoulder and 
cap of laminate tubes are produced 
in this way; with aluminium tubes it is 
the canula and the cap.

Tusa’s ‘airless velvet’ tubes are 
characterised by a special two-com-
ponent applicator made of thermo-
plastic elastomers (TPE). It prevents air 
and bacteria being sucked back in and 
has an unmistakeable velvet touch. 
This supports brand di�erentiation, 
as do additional tailored variants that 
the client can choose. The applicator 
is available in di�erent colours, shapes, 
for di�erent product viscosities and 
for aluminium, plastic and laminate 
tubes.

The plastic tube impresses with its vividly coloured design 
with a vibrant red and water droplets in lovely shades of 
blue in a really successful photorealistic depiction of a 
cherry. The extremely �ne grains on the miniature cher-
ries can only be obtained in this intricate quality using the 
hybrid printing process. The lettering and the code are 
applied using screen printing, while the image is produced 
by �exo printing.

The Velvet Touch prototype comes up with a truly crea-
tive idea in which the visual appearance and the haptic 
experience fuse into each other in an ingenious manner. 
The monochrome design of the plastic tube allows the 
cat’s eyes, which are already impressive, to produce an 
even more striking impact. Eye-catching at its best and in 
the true sense of the word. And then there is a very special 
touch: after �lling the tube, the top end and the end seam 
are partially �ocked. The material mixture comprising plas-
tic and �ocking produces a unique and barely describable 
feel when touching the tube: it is as if one is coming into 
contact with a cat’s fur!
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NEW INTERNET PRESENCE FOR ETMA

TUBES FOR  
LIQUID COSMETIC 

APPLICATIONS

ERGONOMIC, 
CHILDPROOF 
AND TAMPER-
EVIDENT

Colour, shape and  
function in perfect  

harmony

With its Beauty Droplets tube set 
Swiss manufacturer Neopac demon-
strates that tubes can also be perfectly 
suitable for liquid contents. The set 
comprises �ve tubes from 3 to 30 mil-
lilitres and is suitable for items such as 

liquid make-up, hair oil, nail care prod-
ucts, dietary supplements and dental 
care serum. The beautifully shaped 
canula allows the liquid contents to 
be applied simply and in the precise 
dosage. There are three di�erent ver-

Neopac of Switzerland is now o�er-
ing three di�erent types of closure for 
its dropper tubes for liquid pharma-
ceutical products. It has developed 
an ergonomic cap that has four small 
reinforcements in addition to the �ut-
ing for easy opening of caps on small 
tubes. The hand does not slip when 
unscrewing the cap and the applied 

force is transmitted optimally to the 
new Miniwing closure. The world’s 
smallest certi�ed childproof canula 
closure will soon be available for drop-
per tubes as well. There is now also 
a tamper-evident canula closure for 
dropper tubes. The pull-o� ring shows 
whether a tube has been opened 
before use or not. 

sions depending on the viscosity of 
the tube contents. There are matching 
closures: small metal caps and plastic 
closures that completely cover the 
top and are available with or without 
embossing, shiny or matt.

French manufacturer Albéa has under-
lined its dispenser tube capability 
with two solutions that are as func-
tional as they are visually appealing. 
The Collagenil Hydrasport laminate 
tube impresses with its elegant de-
sign, which combines a pearly silver 
sleeve and silver hot stamping with 
a very precise translucid burgundy 
pattern. The dispenser tube creates a 
dramatic, eye-catching e�ect. The air-
less pump matches the colour of the 
sleeve while enhancing protection of 
the formula.
The Light Liquid Foundation lami-
nate tube from Vistudio o�ers a very 
puristic and elegant look that comes 
across very well. A black pump and 
cap are attached to the matt tube 
with hot stamp decoration to create 
an airless dispenser tube. The sleeve 
length makes it very convenient to 
handle, and the airless system pro-
vides e�cient product protection.

To coincide with the interpack trade 
fair, etma is revamping its internet 
presence. The new-look website 
will be aimed not only at insiders 
and tube specialists: it should also 
arouse greater interest in the tube 
than has hitherto been the case 
among designers, packaging and 
product developers from di�erent 
branches, advertising professionals, 
marketing experts and other special-
ists, as well as students and young 
professionals in these �elds. 

 “We’ve dusted o� the 
content of our old web-
site and have given it a 
really striking appear-
ance,” explains etma 
secretary general 
Gregor Spengler. “Of 
course, there is still 

relevant information on the di�erent 
types of tubes, the most important 
markets and the tube’s numerous 
attractive properties. But this is now 
somewhat shorter and more concise. 
Anyone who wants to go into matters 
more deeply can quickly �nd the right 
contact in the well structured direc-
tory of our member companies.”

Photos and images play a signi�-
cantly greater role in the new layout. 
They are a crucial element of the 
individual sections and pages. The 
site aims to create an exciting and 
stimulating collection of the oppor-
tunities the tube o�ers as a modern 

packaging material, which are far from 
being exhausted. There will be photos 
of the winners of the previous years’ 
Tube of the Year awards in the Win-
ner’s Gallery, and a special gallery will 
present photos of innovative tubes 
and examples of interesting designs 
and applications. 

“If we manage to establish our 
website as a source of inspiration and 
ideas for all specialists who are in-
volved in packaging in general or the 
tube in particular, then we will have 
achieved a great deal,” is how Gregor 
Spengler outlines the ambitious 
target. But despite all the creativity, 
purely factual information will not be 
neglected. For example, visitors to the 
etma website will still be able to �nd 
information on relevant quality and 
industrial standards and legislation.

The internet address is unchanged: 
www.etma-online.org 
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F O R  Y O U R  F E E D B A C K
You can �nd more information about tubes on our website: 

www.etma-online.org

If you would like a personal copy of tubes & trends sent to 
a di�erent address, please use the section on the left of this 
page. There you can also give your agreement to receiving 
an online version and mention the names of colleagues or 
employees who would be glad to receive a copy of tubes & 
trends, too. And you can also use it to cancel tubes & trends 
if you no longer wish to receive it. 

Just make a copy of this page, �ll it out and send it  
by post to: 

etma european tube manufacturers association  
Am Bonneshof 5, D-40474 Düsseldorf, Germany

or by fax to: +49 211 479625141 
or by email to: info@etma-online.org

We look forward to hearing from you!
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